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Literacy&Outside&the&Classroom&

Some&students&who&can�t&seem&to&focus&on&
academics&can&spend&hours&outside&of&
school&on&tasks&they&find&engaging,&be&it&

video&games,&art,&car&repair&or&
extracurricular&acHviHes.]&

&



Social&Media&to&Engage&Learners.&

•  NaHonal&Dropout&PrevenHon&Center&
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•  William&Kist,&Ph.D.&and&Patrick&J.&O’Connor,&
Ed.D.&

•  Kent&State&University&



Social&Media&are&Engaging&

•  InteracHve&and&social&media&technology&can&
sHmulate&the&interest&of&bored&students&and&
the&parHcipaHon&of&shy&students.&WebRbased&
instrucHon&can&moHvate&students&by&creaHng&
more&opportuniHes&for&acHve&choice&and&
collaboraHon.&



MulHple&Strategies&Needed&

•  No&single&strategy&will&work&to&moHvate&all&
students.&MoHvaHng&students&oSen&requires&a&
combinaHon&of&strategies&that&address&the&
specific&reasons&why&a&student&has&become&
disengaged&from&school.&A&comprehensive&
effort&between&students,&schools&and&home/
family&is&needed].&&



Tale&of&Two&High&Schools&
1.  �A&high&school�s&status&is&Hed&to&its&rigor.&&The&tougher&the&

beZer.&.&.The&new&reality&for&highRachieving&
students:&work&crazyRhard&in&high&school&and&
cruise&in&college.&&In&high&school,&they&pile&on&the&
collegeRlevel&A.P.&courses,&face&reading&lists&that&can�t&
realisHcally&be&completed,&and&tackle&complex&advanced&
ideas&once&reserved&for&undergraduates.�&

2.  40&percent&of&college&students&take&remedial&courses.&
&&&
New$York$Times,&�The&Incredibles,�&January&7,&2007;&The&Commission&on&the&Future&of&Higher&EducaHon,&2006&
&



•  &14%&&
children&5R8&say&they&are&lowRfrequency&
readers&
•  &50%&&
15R17&yearRolds&say&they&are&lowRfrequency&
readers&

ScholasHc/Yankelovich&poll,&June,&2006&



•  &65%&&
Children&5R8&think&reading&for&fun&is&very&
important&

•  &40%&
Teens&age&16R17&think&reading&for&fun&is&very&
important&

ScholasHc/Yankelovich&poll,&June,&2006&

&
&



•  Three&Hmes&as&many&boys&(than&girls)&think&
that&reading&for&fun&is&“not&at&all”&important.&&&

•  Fewer&boys&than&girls&say&they&enjoy&reading&
for&fun&and&read&on&a&regular&basis.&

ScholasHc/Yankelovich&poll,&June,&2006&

&



The&Tipping&Point &&

•  As&of&2006,&people&under&18&spend&more&
minutes&per&day&reading&from&a&screen&than&
they&do&reading&from&a&page.&

»  Don&Leu,&University&of&ConnecHcut&



Reading&From&a&Screen&is&Different&

•  Reading&from&a&screen&is&a&mulHRmodal&
experience&(includes&print,&design,&sHll&images,&
moving&images,&sound,&adverHsing)&



•  Reading&from&a&screen&is&more&social&



•  Reading&from&a&screen&is&more&mobile&
&
Of&Buzzfeed�s&100&million&visitors&in&February,&
2014,&over&50&percent&were&from&mobile&
devices&

&
& &�Buzzfeed&aims&content&at&viewers�&emoHons��Cleveland$Plain$Dealer,&March&21,&2014&



�Social&Media&and&Young&Adults�&
www.pewinternet.org&

&

•  73%&of&wired&American&teens&now&use&social&
networking&websites,&a&significant&increase&
from&previous&surveys.&Just&over&half&of&online&
teens&(55%)&used&social&networking&sites&in&
November&2006&and&65%&did&so&in&February&
2008.&&



Social&Networking&Sites&and&Our&Lives&
Pew&Internet&and&American&Life&Project,&June,&2011&&

•  Facebook&users&are&more&trusHng&than&others&
•  Facebook&users&have&more&close&relaHonships&
•  Facebook&users&are&much&more&poliHcally&
engaged&than&most&people&and&more&open&to&
opposing&points&of&view&

•  Facebook&revives&“dormant”&relaHonships&



TexHng&
•  The&median&number&of&texts&(i.e.&the&midpoint&user&in&our&sample)&

sent&on&a&typical&day&by&teens&12R17&rose&from&50&in&2009&to&60&in&
2011.&&

•  Much&of&this&increase&occurred&among&older&teens&ages&14R17,&who&
went&from&a&median&of&60&texts&a&day&to&a&median&of&100&two&years&
later.&Boys&of&all&ages&also&increased&their&texHng&volume&from&a&
median&of&30&texts&daily&in&2009&to&50&texts&in&2011.&Black&teens&
showed&an&increase&of&a&median&of&60&texts&per&day&to&80.&&

•  Older&girls&remain&the&most&enthusiasHc&texters,&with&a&median&of&
100&texts&a&day&in&2011,compared&with&50&for&boys&the&same&age.&&

•  63%&of&all&teens&say&they&exchange&text&messages&every&day&with&
people&in&their&lives.&T&

&
hZp://www.pewinternet.org/~/media/Files/Reports/2012/PIP_Teens_Smartphones_and_TexHng.pdf&



Snapshot&of&Reading&2013:&&
People&are&SHll&Reading&Books!&

•  More&adults&in&America&read&at&least&one&book&in&
2013&than&did&so&in&2012&(76%,&up&two&pts.)&

•  ERbook&reading&is&on&the&rise,&but&printRbook&
reading&is&far&more&popular&(69%&read&a&print&
book&in&2013&vs.&28%&read&an&eRbook)&

•  The&younger&the&age&group,&the&higher&the&
percentage&who&read&with&some&form&of&eRbook&

•  Women&read&more&than&men&over&all&formats&
(Women,&82%;&Men,&69%)&

Snapshot&of&Reading&in&2013:&&Pew&Internet&research&Center&&



People&Are&Reading&in&Different&Ways&
Than&in&the&Past&

Amazon.com&now&sells&more&
Kindle&eRbooks&than&paperbacks.&

&
hZp://web.resourceshelf.com/go/resourceblog/63621&

&



Make&Sharing&a&Priority&
•  It’s&not&about&hoarding&



If&you&take&a&good&picture&.&.&.&&
share&it!&



If&you&read&a&good&book&.&.&.&&

&&.&.&.&share&it!&
www.goodreads.com&
&
&



•  &.&.&.&or&&

&



If&you&see&a&good&film&.&.&.&

&.&.&.&share&it!&
hZp://imdb.com&
&
&



If&you&hear&a&good&tune,&share&it!&



Create&and&share&playlists&



If&you&see&a&good&video&.&.&.&&

.&.&.&share&it!&
&
&
&



Sepng&up&TwiZer&Feed&for&Your&Class&

•  TweeHng&out&great&examples&of&student&work&
to&a&worldwide&audience&

•  Last&names&and&pictures&of&students&aren’t&
used&(unless&there&is&a&parentRsigned&release&
form)&



Using&TwiZer&to&Follow&World&Events&



Recent&Typhoon&
Volunteers&Rate&Damage&in&Tweets&



&
Facebook&post&Spurs&Ukrainian&revolt&

November&21,&2013&
Mustafa&Nayem&

&



If&You&Don’t&Have&Much&
Technology&

•  Do&faceRtoRface&acHviHes&that&involve&
principles&of&digital&reading&and&wriHng&and&
social&networking&(especially&when&the&
classroom&is&“flipped”).&&(See&Chapter&2&of&The$
Socially$Networked$Classroom,&by&William&Kist)&



• Snowball&acHvity:&Discussion&of&
blogging&and&audience&
• Birthday/sequencing&acHvity:&
discussion&of&nonlinearity&



Blog&as&Learning&Log&&&



Move&from&Blogging&to&MicroRblogging&

•  TwiZer&
•  Facebook&
•  Pinterest&



Create&an&Account&for&your&Class&
&&

•  Create&a&TwiZer&account&for&a&class&you�re&teaching.&
& &Example&from&Marty&Jencius&for&his&Psychopath&class:&&

&@CHDSPsycho&
&&
•  Have&students&set&up&accounts&if&they&don�t&have&them&and&follow&

each&other&and&the&class&account&
&&
•  Require&students&to&post&a&link&to&something&related&to&class&X&Hmes&

per&week&
&&
•  Require&students&to&�Reply�&to&X&number&of&students&per&week,&

plus&the&class&account&
&&





Create&your&own&hashtag&event&
&

&
&Invite&outsiders&to&aZend&

&
&See&if&you&can&get&“experts”&to&aZend&and&
reply&



TwiZer&as&Back&Channel&

•  Use&the&pound&sign&(aka&“hash&tag”)&for&your&
class&

&
& &#kistnewlit&



Use&Facebook&at&School&

•  Get&permission&from&administrators&and,&
probably,&Board&

•  Communicate&with&parents&



Steps&of&Facebook&Project &&

•  Discuss&with&students&the&difference&between&
a&personal&and&professional&Facebook&
account.&

•  Have&students&set&up&a&professional&Facebook&
account.&&&

•  Teacher&should&set&up&a&professional&Facebook&
account&as&well.&



•  Students&should&use&first&names&only&or&
pseudonyms.&

•  Students&should&use&avatars—any&picture&
other&than&their&own.&

•  Teacher&sets&up&groups&within&Facebook&for&
various&purposes.&&&



Groups&in&Facebook&

•  Teacher&and&students&form&wriHng&groups&and&
comment&on&each&other’s&wriHng.&

•  Teacher&and&students&form&literature&circles&to&
discuss&books.&&&







If&you&don�t&want&to&be&on&the&Internet,&
use&other&free&learning&management&

systems&
•  Collaborize&
•  Edmodo.com&
•  Schoology.com&
•  Sophia.org&
•  Open&Class&(Google)&
•  Blackboard/Learn&
•  Blendspace.com&
•  Moodle&



Use&Apps&for&AnnotaHng&(�Close&Reading�)&



Subtext&





Apps&for&SelfRCuraHng&and&ExhibiHng&
Learning&



•  “Capture&Anything”&
•  “Access&Anywhere”&
•  “Find&Things&Fast”&





Schools&Using&Social&Media&



•  Eric&Sheninger&(@E_Sheninger)&
&Spotswood,&NJ&
&Systemic&use&of&social&media&





Contact&InformaHon&

•  William&Kist&
&wkist@kent.edu&
&@williamkist&

&
Pat&O�Connor&
&poconnor@kent.edu&
&&


